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A  radio  tolk  by  Mrs.  Ola  Powell  Malcolm,.  OfT?icel  of^Coqper^:ti-vi^(32 
Extension  L7ork,‘  broadcast  in  the  land  Orant  College  progroni^oj:  the  ^^risTiltuse 
National  Earn  and  Home  Hour  by  a  he'twbrk  of  49  associate  NSC  ra^’o  stations 
Wednesday,  May  18,  1932.  ’  _ 
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Hello,  Everybod^T. 

I  am  going  to  give  you  some  facts  today  that  in  themselves  con¬ 
stitute  a  tribute  to  the  farm  women  and  girls  who  are  working  so  admirably 
as  demonstrators  and  cooperators  in  the  drive  for  a  hes-lthful  f.a,rm-gro\Tn 
living. 

In  spite  of  hard  times  and  greadly  reduced  cc,sLi  incomes  extension 
records  show  tha.t  more  than  874,000  farm  women  and  igirls  with  the  help  of 
home  demonstration  agents  Imve  developed  new  sources  of  income  and  enlarged 
old  ones  to  provide  necessities  and  comforts  for  farm  families  and  have 
made  country  hom.es  better  places  in  which  to  live,  Ea,ch  farm  home  repre¬ 
sents  a  market  for  $610  worth  of  food  per  year,  of  which  $547  worth  can 
easily  be  produced  at  home  from  l/4  acre  garden,  l/2  acre  orchard,  2  milk 
cows,  60  pullets,  and  a  few  meat  animals. 

Thousands  of  well-stocked  pantries  have  added  substontialljr  to  the 
fcUiily  income  by  cutting  living  costs.  Eor  example,  55  members  of  one 
hone  demonstration  club  reported  that  their  families  had  to  spend  an  a.verage 
of  only  $4,86  for  food  during  Eebruary  this  year.  One  of  the  women  in  this 
group  spent  $1,55  for  the  groceries  she  liad  to  buy  to  feed  her  family  of 
three  for  one  month.  Another  reported  thoh  $3,50  fed  her  fairily  of  6  for 
a  month,  O^e  woman  commented  tha,t  when  $1  a  v/eek  pays  the  grocer;/  bill,  it 
isnH  hard  to  sell  enou^  eggs  and  butter,  even  at  low  prices,  to  make  a 
living. 


Harm  women  have  shown  Ireener  interest  than  ever  in  marketing  the 
farm  home  surplus.  Many  of  you  probably  have  gathered  that  fact,  from  the 
talks  given  by  farm  homemakers  and  agents  from  Nest  Virginia,  Kentucky, 

South  Carolina,  and  Virginia  in  recent  Land  Grant  College  progi’ams.  Efforts 
ma.de  to  standardize  home-made  products  and  establish  various  tjqpes  of  mar¬ 
keting  enterprises  have  been  well  v/orth  while. 


Some  of  you  ma;y  think  the  returns  snal], ,  But  in  reality  these  re¬ 
turns  represented  the  cash  that  covered  important  family  needs.  Perhaps 
the  money  paid  the  interest  on  the  mortga,ge;  the  teaxcs;  the  yearns  grocery 
bill;  kept  a  boy  or  girl  in  college;  bought  school  bocks; or 'clothed  the 
fanuly  for  a  year.  Many  of  the  families  could  not  have  provided  for  such 
items  in  any  other  way. 

So  even  small  returns  from  marketing  home  products  were  vital  to 
the  individual  faiulies.  And  the  returns  do  not  look  so  small  when  you 
total  them  iip  by  caonties  and  States.  One  home  demonstration  agent  in 
Oklahoma  reported  total  sales  in  a  farm  women *s  market  amounting  to  814,225; 
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wonen  in  several  counties  cleared  frpci  $4,000  to  $6,000.  Reports  sliow 
39  home  demonstration  markets  in  Uo^th  Carolina  doing  a  hasiness  of 
$236,517.  In  Alaoama,  29,288  farm  women  and  girls  last  year  contrihuted 
to  their  family  incomes  a  total  of  tr/o  .and  three-quarter  million  dollars. 

Compiled  report's  from  4S  Alahama  counties  employing  hone  demonstra¬ 
tion  agents  show  that  according  to  a  conservative  estimate  each  agent  has 
hrou^it  to  the  co'onty  in  which  slie  works  an  actual  return  of  $50,000* 

'.Veil,  I*ve  given  you  so  many  statistics  that  1*11  not  have  mnch 
time  to  tell  you  how  the  methods  of  standard! zing  home  products  have  im¬ 
proved  since  I  ttilked  with  you  two  years  ago.  Take  the  natter  of  rug- 
mcMng.  It  really  is  hecoming  a  home  industry  imder  the  guidance  of  ex¬ 
tension  agents  in  some  States.  I  heard  that  farm  women  in  40  co'unties  in 
Toaas  filled  a  rush  order  for  100  hooked  rugs  mde  of  wool.  These  rags 
v/crc  advertised  for  a  special  Christruas  sale  in  a  large  department  store. 
Repeat  orders  have  since  been  filled  and  a  reputation  for  hij^  quality 
products  established  that  will  doubtless  bring  opportonitics  for  future 
sales. 

^Vith  the  aid  of  some  demonstration  agents,  farm  women  also  are 
standardizing  many  different  food  products.  Tlae  dining  car  services  of 
some  of  the  large  railroad  systerus  are  baying  saperior  quality  canned 
chicken,  bottled  fruit  jhiices,  sunshine  marmalades,  and  other  special 
food  products  from  home  dekuon  strati  on  club  women.  Even  with  tliis.  increased 
interest  in  producing  and  conserving  the  family  living,  and  of  turning 
mairnfact-orer  and  retailer  in  order  to  bring  in  co,sh  for  family  needs,  farm 
women  firmly  believe  that  cherry  living  rooms,  convcni.ont  IdLtchens, ,  boa.uti- 
f'Ol  yards,  and  becoming  clothes  are  as  r-uch  a  part  of  living  at  home  as  an 
ar.pl e  food  supply. 

As  I  said  in  the  beginaing,  the  past  year*s  record  of  home  demonstra¬ 
tion  work  constitutes  a  tribute  to  the  farm  homemakers  of  Anerica,. 


